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Healthy results.

Print Ad

TV Commercial
Direct Mail

+108%
increase in membership

Challenge:
Create a differentiating brand
positioning for Blue Shield 65+.

Solution:
While bigger, more established
competitors like Kaiser
Permanente and Health Net
focused on emotion and made no
specific promises, we promoted
meaningful “products” for seniors
– like smaller deductibles, higher
benefits and free rides to the 
doctor – by featuring them in a
fully integrated campaign. 

Results:
In just two years, membership
grew from 27,500 members to
57,175, a whopping 108%
increase. As importantly, the cost
per lead from our TV effort was
just $80, far below the industry
average of $115. Additionally,
our direct mail program had an
average cost per lead of just $21,
which beat the previous control 
by 15%.
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