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Results you can see a mile away.

TV Commercial

+20%
increase in market share

Challenge:
To create awareness and sales for
the new XTRA-Wide binocular
into the college football market
during 3rd and 4th Quarter
2000, with a limited budget. 

Solution:
A humorous approach that
appealed to male sports fans, our
primary audience. Additionally,
an interactive banner showed the
product benefit using limited file
space. 

Results:
The program helped increase
market share from 35% to 42% 
in a flat market.  Sales exceeded
projections by 20,000 
units for the 5x25 model alone. 

Animated online 
advertising

Print Ad
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