Results beyond the ordinary.
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increase in visi's MOST RESORTS BUILD SPAS
IN THEIR HOTELS.

WE BUILD HOTELS IN OUR SPAS

Challenge:

To gain share of visits from bigger
vacation destinations such as
Hawaii, which outspends Tahiti
30+to 1.

Solution:

Use Public Relations to build
image and ads to drive sales.
Focus on Tahiti’s strength of being
the more exotic islands featuring
the campaign line, “Tahiti, Islands
Beyond the Ordinary.” Recruit
co-op partners from the hotel,
airline, cruise and tour operators
to virtually double the media TAHITI
power and reach.
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